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Bürkert Fluid Control Systems is a leading manufacturer of
process control and measuring systems for fluids and gases.
DMA Europa Group was tasked with introducing two new
products, the FLOWave non-contact flow measurement
system and an Online Analysis water treatment testing
system. Holding a press event was chosen as the ideal
communication tool allowing Bürkert to reveal exclusive
information and create a dialogue with the media.

Timeline
Preparation
Week 1-2

Strategic planning of the
event

Week 3-4

Bookings & invitations

Week 4-10

Content generation
including press pack and
speeches
Technical and
creative writing
Translation
Photography
3D imagery

Execution
Week 10-16

Coordination w. media
partners & beginning of
event promotion

Week 16

Coordination
Management
Supporting materials
including videos and press
releases
Documentation
Social Media
Exclusive video interviews
Fast turn around editing

Follow-up
Week 16-17

Editing & distribution
of materials

Week 20

Follow up with attendees

Week 23+

Evaluation & reporting
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Key journalists were selected from
important sales territories and mixed
with key customers to be given access
to the designers of the new products,
the CEO who signed off the R&D and
a tour around the labs that developed
the products and the factory that
manufactures them, building both
knowledge and insight.

“We wanted to achieve more than
to present Bürkert’s new products
– we wanted our champions to be
the audience to experience them.”
DMA Europa Group
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What did we want to communicate?
The Core Message
Bürkert’s innovative new products are genuine game changers
for the process industry.

4
Watch
the
video
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Whom did we want to reach?

Why was a press day

The Target Group

the right tool?

The primary target group of the press event was the media.
However, the end goal was to reach the decision makers and
key influencers in Bürkert’s target markets.
We selected our most relevant and valuable media partners to
become spokespeople and transmit the core message through

The Idea
A press conference is a presentation of information. However,
we wanted to achieve more than to present Bürkert’s new
products – we wanted the audience to experience them.

a variety of communication channels. The partners that we

Creating an experience means to inform and inspire, to

selected were from media outlets that are trusted sources of

present and involve, to educate and entertain. Not only does

information in the industry.

an experience leave a long lasting impression, it also inspires
attendees to pass the message on, thus maximising the impact
of the event.

Inform and inspire
We invited the media partners to attend an exclusive seminar
located in Bürkert’s French production facility. Here they were
able to experience the products to see where they were
designed and created and to meet the experts. By encouraging
them to engage with the products and company they were
able to internalise the message and inspired to pass it on.

Present and involve
The media partners attended technical presentations
showcasing the products. In addition to presentations informing
the editors and journalists about the game changers they were
invited to join tours of the production and R&D facilities.
Showing them the environment in which the new products
were designed and created strengthened the message and
placed it into context.
By involving the media partners we created a connection
between them and the company and encouraged a feeling
of familiarity which will have a long term effect on Bürkert’s
reputation.
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Results
Links to videos

ROI
Within the first three months after the press event the value of the resulting press coverage exceeded the initial investment by 300%.
With new material being published and distributed the ROI is predicted to
increase in the coming months.

300%
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Educate and entertain
Entertainment is one of the best forms
of memorable education. By making the
event a fun experience we made certain
that the products and the company would
be remembered in a positive frame. The
media partners were taken on a tour of the
town, which included a meal with Bürkert
representatives in an exclusive restaurant.
In creating an enjoyable experience the
editors and journalists will associate the
products with the same positive feelings
when looking back at the event. This will form
how they communicate the products to their
audiences. Furthermore, the experience we
created for them was worth sharing on social
media, creating a lot of buzz for Bürkert.

Results
Number of press attendees: 11

Coverage
Distribution

Number of publications represented: 11
Publications represented: Elektro Data,
Design Solutions/Instrumentation,
Eureka,
Innovative Eng Design,
Water, Energy & Evironment, 		
Control Engineering,
Automatik & Proces,
Plus Proces,
Process Nordic,
Automatisering AS, ICP, 		
Chimicaweb.com
Countries represented:

Denmark, Italy, Netherlands,
Norway, Sweden, UK
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Clippings
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Clippings
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working with

Bürkert Fluid Control Systems is one of the leading manufacturers of control and
measuring systems for fluids and gases. The products have a wide variety of
applications and are used by breweries and laboratories as well as in medical
engineering and space technology. The company employs over 2,200 people and
has a comprehensive network of branches in 35 countries world-wide.
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